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MAIN
ADVANTAGES
OF OUR
PARTNERSHIP:

- Become exclusive and gain :
interesting benefits for your clients.

- Go bigger-and get the opportunity to gain - AY§
new affluent clients. 0",

- Be visible and strenghten yourdbrand. e
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OPPORTUNITY

TO GAIN NEW
AFFLUENT
CLIENTS:

- Almost 150"000:clients a year?

- Thatisounds like a great opportunity
to gainnsome new patrons.

- And not gnly by the use of the
advertising space in the Lounge and
co-branded WiFi connection.

- Give your clients free access
vouchers-in exchange of personal
information.



STRENGHTEN
YOUR BRAND:

- Promote your brand, making it
more visible at the Prague Airport!

- How?
We will provide you with space for a
v Lounge navigation at the departure hall.
. / With thatyyou will be able to Intervene
s over.Ad5 mil passengers a year.
Ny~ Promotion of your brand on

Prague Airport‘’s web-site comes without
saying,

- Make the exklusive connection of the
two brands happen.
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20 MIL CZK
A YEAR
INCLUDES:

- 25 000 entrances
to the Lounge for your clients

- Aspecial price of CZK 450 per person
for each visit above the contract

| \‘7 - Customized input criteria

(identification according to your
requirements and specifications)

s

at the Terminal 1 departure hall

- Adver_tising space
at the Airport Lounge

- Fast Track Security Check at the gate ,

[N

- Promotional navigation area ::J.



WHAT ELSE
DOES THE
CONTRACT
ENTAIL
FOR YOU:

- Full interior faecilities
- Lounge design
- Rebranding

- The involvement
in the Lounge extension




WE OFFER:

- An establishedjproduct

- Full operation of the Lounge
- Professional staff
-Guaranteed support 365 D/¥
- Top European Lounge by ASQ*

- Mid to long term increase by 12-15%
clients

*ASQ = The American Society for Quality

(ASQ, formerly named American Society for Quality Control (ASQC))

is alknowledge-based global community of quality professionals, Sy T
with nearly-80,000 members dedicated to promoting and mm
advancing quality tools, principles, and practices in their RS TN T
workplaces and communities. — :



. PRODUCT
INTRODUCTION:

- ; "w
The Lounge ated on the 2" floor -
of the Terminal 1 departure hall, after -
(Joassp_ort control, inten-ded-for passengers el —
epartln%to countries
outside the Schengen area.

- =y |t offers an exclusive and unique space for
—_____ relaxation, rest, comfort and refreshments
~———  pefore departure. ‘

226 seats on.425 m2 is not a final cou}t, >Y=
as an extension is planned over the next
2 years. Minimum cappacity of 500 seats.

The Lounge is operating dall
(05:30 amg— 23:38 pm). 2 s
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registration at the Lounge
a professional staff,
our cJRLents all- mcIuswe

y a unique-space with
d a view of runway.
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CONTACT
INFORMATION:

Tereza Kramkova
Manager of Airport Lounges

teli—+420-724 199 722
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mailto:tereza.kramkova@prg.aero
http://www.prg.aero/

